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Black
Friday

Tech deals you can’t afford to miss, U10

GET THAT GADGET NOW

Savvy shoppers know you can score
some great deals on the day after
American Thanksgiving in Canada,
as well as the U.S. Read on for tips
from a fashionista, a deals aficionado
and a money expert to ensure you get
the most bang from your buck.

Plus-size blogger Jessica Biffi (just-
biffi.com) has been making waves in
the fashion industry since ending
Project Runway Canada, as the Sea-
son 2 runner up. She has since

launched her own clothing and ac-
cessory lines, and capsule collections
for Addition-Elle and Pennington. 

The self-described “Toronto girl
with a serious fashion addiction”
says most retailers let you know
about sales in advance. So if there’s a
store or chain you frequent, sign up
for their email sales alerts. 

“Then you can gauge whether or
not you want to deal with the situa-
tion in person or online,” says Biffi.
Her own preference is almost always
to shop online during Black Friday.
“It’s just overwhelming otherwise,”
she says.

When buying clothing online, Biffi
suggests, it pays to do a bit of re-
search upfront before you let your
fingers do the walking. “Sizes have
the same range at most stores, but

the fit can be very different,” she says. 
At the very least, measure yourself

and look over the online size chart.
Or do some pre-shopping. “If you
know you really like something, get
to the store a few days in advance and
try stuff on,” Biffi suggests. “Then
you will be on a mission to grab your
things the day of, and you won’t have
as much stress to deal with.”

Raymond Lau, of Canada Deals
Blog, has been a deals shopper for as
long as he can remember, but since
2010, the Calgarian has been blog-
ging full time about the specials he
finds to his 50,000 subscribers across
the country. Lau updates his site dai-
ly with local shopping deals in major
Canadian cities.

“Black Friday, Cyber Monday and
Boxing Day are the three biggest days

of the year for me,” he says. “My
traffic spikes like crazy.” 

The problem: since he’s aware of
the deals on offer, Lau can’t resist
doing some shopping himself. “I
probably spend more than I should,”
he admits.

Lau finds the best Black-Friday
deals on consumer electronics such
as televisions and gaming consoles.
But, he warns, some electronics re-
tailers charge as much as a 50-per-
cent restocking fee once you open
the box, “so only open it if you plan

on keeping it.”
Door-crasher specials can offer

particularly great value, he adds, but
they are frequently reserved for the
first few people in the store, so get
there early. “I never wait in line,” Lau
says. “I don’t believe in it. But a few
years ago, I actually camped out with
my wife and we were lucky enough to
be the tenth in line to get a $3,000 TV
for $900.” He confesses he would
have been pretty upset if he’d been
11th and missed the deal.

To avoid size snafus when buying
online, Lau usually purchases two
sizes (medium and large) and tries
them on when they get to the house.
“I just keep the one that fits and
return the one that doesn’t,” he says.

> SMART SHOPPING

It’s a mad rush for Black Friday shoppers to pick up the best in deals in town on anything from tech and electronics to appliances and cars. 

COLE BURSTON/TORONTO STAR

Tips from those on the inside 
Take notes before
hitting the shops
online or in-store

CAMILLA CORNELL 

SPECIAL TO THE STAR 

“I never wait in line. 

I don’t believe in it.”

RAYMOND LAU

CANADA DEALS BLOG

TIPS continued on U6

It was an all-too-familiar Black Fri-
day scene.

Moments after the retailer opened
its doors just after midnight on the
big day, a crush of bargain-hunters
poured in, jostling with one another
and in some cases throwing punches
in a bid to secure deeply discounted
electronics.

Chaotic to be sure, except this
wasn’t happening at a Best Buy in
Buffalo. The Black Friday mayhem
was playing out at a Tesco in Man-
chester, England, whose deputy
chief constable called shopper beha-
viour “appalling.” 

Perhaps, but Simon Dornan, a
spokesperson for Dixons Carphone

(a U.K. retailer not connected to Tes-
co), says his company has welcomed
the notorious retail holiday with
open arms. 

“We love Black Friday,” he says, not-
ing that the 2014 event became the
single biggest day of trading in the
history of its Currys PC World chain.
“Overnight we had a new, amazing
spike in our annual trading pattern.”

Historically an American retail hol-
iday, Black Friday has been gaining
momentum worldwide. It’s spread
to Canada, where both U.S. and do-
mestic retailers have a plethora of
bargain hunters well-versed in the
ins and outs of the epic American
retail event after years of cross-bor-
der excursions. It’s been enthusiasti-
cally embraced in the U.K., too, since
being reportedly introduced by Am-
azon in 2010. In Canada and the U.K.,
Black Friday’s rise has stolen thun-
der from Boxing Day, the traditional
bargain-shopping holiday. 

Thanks in large part to the power of
e-commerce and ease of online
shopping, Black Friday has inspired
copycat events in nations farther
afield, including China, Mexico, Bra-
zil, Russia, India, France and Spain. 

“Americans are globally made fun
of for our culture of consumerism
and the stampedes and fights,” says
Lily Varon, a retail analyst with For-
rester in Boston. “But it’s definitely
helped create awareness of the holi-
day.” 

Its global appeal isn’t hard to deci-
pher: No matter where you live in the
world, Varon says, “everyone loves
the feeling that they’re getting a good
deal.”

In Brazil, hundreds of retailers offer
discounts, recording online sales the
day of that were 12 times higher than
off-peak-season levels, according to
online advertising firm Criteo. 

Black Friday spreads its wings 
Retailers around the globe

woo bargain-hunting shoppers

with special one-day deals

RYAN STARR 

SPECIAL TO THE STAR 
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> CROSSING BORDERS

Get out those holiday gift lists and
start planning because Black Friday
is fast approaching. 

The bargain bonanza, happening
Nov. 25, has become one of the most
anticipated shopping events in Can-
ada and continues to gain momen-
tum, with consumers looking for
deep discounts on everything from
clothing and accessories to electron-
ics, toys, books and music. 

To score the deepest discounts, it’s
smart to map out your mission early,
say the experts. 

“Make sure you go armed with a
list,” advises shopping guru, Cathie
Mostowyk, president of the Shoe-

string Shopping Guide (shoestring-
shopping.com). “If you’re setting
aside $1,000 for holiday shopping,
you really need to have a list so you
don’t blow your budget. Keeping to a
budget is the tough part about shop-
ping — it’s easy to get caught up in the
deals and the holiday spirit, so go at it
as a prepared shopper.” 

She adds consumers should re-
search products ahead of time, par-
ticularly before purchasing a new
camera, phone, TV or other electron-
ics. 

And while many will be on the look-
out for sales on stylish new garb, on
the big day, think comfort and prag-
matism.

“Wear your most comfortable out-
fit,” says Mostowyk. 

“Don’t dress for fashion. You don’t
want to wear high heels. 

> PREPARATION 

The secrets to unleashing
your inner bargain guru
Stick to a list, take breaks

and map out your day 

to survive the retail mayhem

TANYA ENBERG 

SPECIAL TO THE STAR 
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BLACK FRIDAY

When it comes to Black Friday of-
ferings, the GTA’s newly vibrant lux-
ury shopping segment should give
well-healed Canadians a reason to
shop at home, says Jim Danahy, CEO
of retail advisory firm the customer-
Lab in Toronto. “We’ve certainly
seen an expansion in that segment
and we expect more of it,” he says.

In the past few years, the Greater
Toronto Area has seen American lux
retailers Nordstrom and Saks Fifth
Avenue arrive on the scene, while
homegrown Holt Renfrew has ex-
panded its presence with four stores
in the GTA. “We’ve never seen so
much competition in the luxury
shopping category,” says Danahy. 

What’s driving the growth? At least
for the American retailers, it’s a func-
tion of the fact that growth at home
has been sluggish, says Wendy Lieb-
mann, CEO of WSL Strategic Retail.
And when they’re looking to expand,
they tend to look for “places where
there seems to be space in the mar-
ket to offer unique choices and that
are more culturally familiar and af-
fordable,” she says. “In the case of
Canada, there’s a lot of real estate
space.”

But when it comes to holiday deals,
Danahy warns, “Black Friday and
luxury shopping are a bit of an oxy-
moron.” Although many of these re-
tailers may offer special promotional
merchandise for the holidays, “they
tend to compete more on assort-
ment and service, than on price,” he
says.

For example, Nordstrom — which
now has locations in the Eaton Cen-
tre and Yorkdale shopping centre —
is known for its attentive sales staff.
It has hired an additional 11,400 sea-
sonal employees for stores in Canada
and the U.S., about 9,500 of them in
sales and stock positions. 

Nordstrom will kick off the holiday
season with free silver gift boxes in
every department and its own army

of elves; better known as personal
stylists. Although the stylist service is
available free year-round, it’s a par-
ticularly “helpful time saver during
the busy holidays,” says spokes-
person John Bailey. 

Customers can make an appoint-
ment with a stylist by phone, online

or in person, he says, and they’ll “take
care of everything on your list from
finding the perfect gift to decking
you out for party season. They’ll even
put items in gift boxes and ship your
packages.” 

Nordstrom isn’t dispensing with
sales either.

It will offer an extra 20 per cent off
select clearance items from Nov. 24
through Nov. 28, for example. But
Bailey says the company still doesn’t
really have a sense of how Black Fri-
day will “translate in Canada,” since
it just opened its doors. 

Saks Fifth Avenue will put the focus

on customer service this holiday sea-
son. Its 150,000 square foot space in
the Eaton Centre and the slightly
smaller Sherway Gardens location
also offer personal stylists to give
customers the kind of VIP treatment
they can’t get just anywhere. Think
access to a private lounge and roomy
luxury shopping suites. 

And if you’re looking for shoes . . .
well, Saks Eaton Centre location of-
fers more than a thousand pairs to
choose from, including an entire ta-
ble of Manolo Blahnik. Called 10022,
the Saks shoe section is named after
the original Manhattan store’s shoe
department — it was so expansive it
required a new zip code.

Indeed, Saks’ holiday window dis-
play at the Eaton Centre store is
worth a trip in itself. A confection of
colourful candy and festive fashion,
it was unveiled earlier this month by
singer Mariah Carey who belted out
a version of “All I want for Christ-
mas” for a crowd of thousands. 

That said, “don’t expect a whole lot
from Sak’s that is price-related,” says
Danahy. “They may have special
merchandise and special offers, but
it’s less likely to be driven by price.”

Ditto for Holt Renfrew — which
Danahy calls the “doyen of luxury
retailers in Canada.” The stores have
already begun to display an assort-
ment of high-end stocking stuffers
such as a Rebecca Minkoff cardhold-
er ($100) and an Anya Hindmarch
coin purse with a pixelated smile
($395). And you’ll also find a range of
seasonal cosmetic gift sets ranging in
price from $32 to $2,415. 

“The U.S. retailers in Canada recog-
nize that Black Friday is a North
American thing and will not be so
foolish as to say, ‘We’re not doing
anything,’” Liebmann says. “They
will offer promotions for the Canadi-
an market.” 

Still, she says, if you’re looking for a
less frenetic shopping experience
with plenty of assistance available
when you need it, by all means turn
to the GTA’s expanding ranks of lux-
ury retailers. But if you’re looking for
knock-down, drag-out deals on
Black Friday, they may not be your
best bet.

> SPOILED SHOPPER

Offering luxury service over door-crashing deals 
High-end retailers opt to put

emphasis on customer service

over big sales during holidays

CAMILLA CORNELL 

SPECIAL TO THE STAR 

The Eaton Centre Nordstrom store offers a unique kind of shopping experience when it comes to customer service.

ANDREW FRANCIS WALLACE/TORONTO STAR

Stores like Saks Fifth, left, and Nordstrom offer shoppers luxury amenities such as VIP lounges and bar access.

ANDREW FRANCES WALLACE/TORONTO STAR DAN PEARCE/METROLAND

FlexDelivery
TM

It’s convenient, secure and free.

TM Trademark of Canada Post Corporation.

Shopping for a gift online?

Sign up today at canadapost.ca/�exdelivery

We’ll notify you
when it arrives

Ship to a post
office of your choice
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FOU R DAYS ONLY!

NOVEMBER 24-27, 2016

VISIT US IN-STORE TODAY!

SAVE UP TO

50%
OFF

*

ON SELECT BOOKS, GIFTS, ELECTRONICS,
TOYS, HOLIDAY DÉCOR & SO MUCH MORE!

*Offers valid while quantities last from November 24 – 27, 2016 in-store (excluding kiosk orders), unless otherwise indicated. No price adjustments on previous purchases. Exclusions apply.
!ndigo, Chapters, and Coles are trademarks of Indigo Books & Music.
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BLACK FRIDAY 

For those debating whether to hit
brick-and-mortar stores or crack
open a computer for Black Friday
sales, first consider the type of shop-
per you are. 

Does the buzz of a busy mall or
scouring the shelves of bustling big-
box stores get you pumped? 

Perhaps perusing local mom-and-
pop shops or ducking into streetside
stores is more your style. Then again,
you may have a penchant for snag-
ging unbelievable bargains online. 

Each approach has pros and cons,
but thankfully the ever-growing
Black Friday extravaganza appeals to
a wide ranch of shoppers, as Canadi-
an retailers big and small, online and
in-store, have embraced the event,
happening Friday. 

According to Michael E. LeBlanc,
senior vice-president of member-
ship, programs and revenue with the
Retail Council of Canada, online
buying is expected to spike, based on
trends from previous years.

“Online growth is quite significant,”
says LeBlanc. “The big trend is that
machines don’t sleep. You can open
your website at midnight, but you
don’t have to open your stores at
midnight.” 

Of course some crave the social and
tangible experience of shopping. 

For them, being able to touch fab-
rics, try on garments, and inspect the
quality of a TV screen is part of the
thrill.

“Online shopping is a transactional
experience as opposed to going to a
mall where it’s social and there are
people and personalities,” offers Le-
Blanc. “But there’s a mix there be-
cause it’s also transactional.”

He observes that the way purchases
are made can also change based on
the item. 

This means a person could find
smaller or unique items in their
community, order books and elec-
tronics online — both are top online

purchases — “and then hit the big
box stores for something else.” 

For the crowd-adverse (or those
who want to spend wearing pyja-
mas), online is the way to go. 

Plus, for car-free households in the
market for larger products, the con-

venience of having them shipped, of-
ten for free, is too good to pass up. 

“Set aside some time if you’re shop-
ping online,” advises shopping pro,
Cathie Mostowyk, president of
Shoestringshopping.com 

“Even if it’s two hours before work
in the morning. If you know what
size you are, it’s pretty easy to order
online, and online retailers have
made it easy to make returns.” 

She also encourages people to sup-
port smaller local retailers on Black
Friday whenever possible because
“it’s getting harder and harder for
them to compete.” 

> IT’S PERSONAL

Knowing your shopping style can help you plan ahead

Shoppers at the Eaton Centre last December seemed to prefer a more hands-on approach to shopping.

CHRIS YOUNG/THE ASSOCIATED PRESS

Online shopping is a popular activity, even when on the go.

YANA PASKOVA/GETTY IMAGES

Find out whether you should

brave busy malls and stores

or browse on your computer

TANYA ENBERG 

SPECIAL TO THE STAR 

“Set aside some time if you’re

shopping online. Even if it’s

two hours before work. . .”

CATHIE MOSTOWYK

PRESIDENT OF

SHOESTRINGSHOPPING.COM

363 Supertest Rd. Toronto | 1212 Yonge St. Toronto | 1 800 232 2267

*See store for details. 25% off not applicable towards Stressless
Gallery. While quantities last. Ends Nov 28, 2016.

DECORIUM.COM Shop Online 24/7

Marcus Ave Day Bed with Storage

WAS $1869 NOW $997

Santa Monica Dining Chair

WAS $549 NOW $297

Cohen Sofa

WAS $3199 NOW $1897

Owen Dining Chair

WAS $529 NOW $395

Hampton King Bed

WAS $2399 NOW $1697

Cohen Dining Table

WAS $2899 NOW $1696

Cohen Dining Chairs

WAS $799 NOW $426

BLACK
FRIDAY
EVENT

FRIDAY - MONDAY • 4 DAYS ONLY!

80%OFF*

STOREWIDE

HUGEMARKDOWNS

PLUS 25% OFF* REGULAR PRICED ITEMS

UP TO
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Black Friday
is here.
So is double
the data.
WIND is now Freedom Mobile and we’re celebrating by giving you

double the data on our new future-ready Smartphone 45 LTE plan.

Our new traffic-free LTE network will launch in Toronto and Vancouver

and will expand to our other markets during 2017.

Learn more at freedommobile.ca. Smartphone 45 LTE plan is available for a limited time and is subject to change or cancellation without notice. Bonus 3GB of data per month will only be applied to the plan until January 31, 2018. $60 service credit offer is valid from November 21 to 30, 2016, and is subject to change or cancellation without notice. To be eligible for the $60 service credit, you must activate a new Pay Before or
Pay After line on a plan with a monthly charge of $45 or $55. A $5 monthly credit will be applied to your account for up to 12 months to a maximum of $60. The credits will start to be applied to your account as a top-up before tax on your 2nd top-up date (for Pay Before customers) or as a bill adjustment before tax on your 2nd bill (for Pay After customers). May not be combined with any other in-market offer, with some
exceptions. Additional terms and conditions apply. LG V20 is a registered trademark of LG Electronics Inc. Screen image simulated. The Freedom Mobile name and logos and other words, titles, phrases, marks, logos, icons, graphics are our trade-marks and are protected by law and may not be used, copied, imitated or used in whole or in part without our prior written consent.

• 3GB of data + 3GB bonus

• Unlimited Canada/U.S. talk

• Unlimited global text

• Low international calling
starting at 1¢/minute

For details, visit

freedommobile.ca

O�er ends soon.
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The mother of all sales is upon us —
music to the ears and good news for
the those on a budget and longing to
replace a noisy fridge, tired stove, or
wonky washing machine.

While Francine Sternhall, director
of Aeroplan’s eStore says, “electron-
ics tend to be the most popular
(Black Friday) category.” 

Meanwhile, Home Depot Canada
appliance merchant Cameron Skil-
ling suggests that major appliances
have become “a leading edge.” 

Shopping for large appliances on
Black Friday, he adds, has the advan-
tage of being planned, unlike other
purchases, which may come during a
“retail breakdown” when decisions
are made in a hurry. 

Planned purchasing means the
buyer has time to do product re-
search when scoping out the best
Black Friday deals. 

Waylon Chow, sales associate at
Best Buy Canada, thinks that may be
why so many people are interested in
buying a full kitchen suite at this
time of year.

“People who are renovating and
plan to buy everything at once during
this time can save a lot,” he says.

Experts suggest that shoppers
spend as much time as possible iden-
tifying exactly what they want, vis-
iting bricks-and-mortar stores and
showrooms, while taking advantage
of online videos, reviews and spec
sheets. 

Camille Kowalewski, head of com-
munications for eBay Canada, says
mobile shopping has made Black Fri-
day and Cyber Monday a more effi-
cient, time-saving retail experience. 

“You can shop wherever — on the
train commuting home, and when-
ever you have a moment or get a
brilliant idea,” she says.

It’s important to move quickly to
snag a deal, so Kowalewski advises

shoppers follow their favourite re-
tailers and online marketplaces on
social media. 

Your phone, she adds, could be a
secret weapon for alerting you of
time-sensitive offers.

Once you know what you want,
make a note of all relevant informa-
tion, most especially the model num-
ber. Then double check it, says Skil-
ling. 

“They’re like Latin, so be very cau-
tious of those numbers and letters —
a change in even a single digit can
make it a different colour, size, and
have different features.” 

Don’t forget to measure: you don’t
want to be those sad consumers who
buy appliances without measuring
their placement, or the doors they

are expected to pass through. 
If you’re not sure how to do the

math, ask for help from associates,
whether you’re online or in-store. 

Tell the retailer, too, if there’s an
appliance that needs to be removed.
Many include free disposal with de-
livery, but need to know ahead of
time for scheduling.

Bone up on the current, nonsale
prices of items you want. B

e ready to calculate how exchange,
shipping, and return policies affect
the price. 

Many U.S. sites convert prices to
Canadian dollars, but do double
check the currency. 

Always ask about matching pro-
grams; at Home Depot, for example,
if you find a better competitor’s price,
they’ll beat it by 10 per cent.

Chow says shoppers should also
look at loyalty points or financing
options, and be aware of special

shopping features. In Best Buy’s case,
it will reserve any item to pick up in
store at the sale price.

It’s also important to ask about war-
ranties, and what it costs to extend
them. 

Shopping sales in-store may save
you a bit more than shopping online,
but Craig Calvert, director of cus-
tomer solutions at UPS Canada, isn’t
sure it’s worth it. 

“Give your time a value. Do you
want to be in that stereotypical Black
Friday crazy lineup, or do you want
to be home on your couch?” he asks.

What’s hot during Black Friday/
Cyber Monday 2016 will be the same
items that have been hot all year, says
Skilling, noting upticks in large ca-
pacity laundry sets, and black stain-
less steel finishes.

Many consumers covet feature-
rich, connected appliances, such as
Samsung’s Family Hub, a refrigera-

tor with a front-panel interface that,
among other things, takes images of
the fridge’s interior, which the user
can access over a smartphone — say,
at the supermarket. 

LED lighting is another popular,
and increasingly accessible, fridge
feature. 

“It used to only be found in a $4,000
fridge. Now it’s available in just about
anything,” says Skilling. 

He adds that manufacturers trying
to woo shoppers to buy new induc-
tion technology may have notewor-
thy price points this year. He also
expects large capacity laundry suites
will be in high demand.

Don’t worry if you accidentally
sleep through Black Friday and Cyb-
er Monday. 

According to Kowalewski, “It’s no
longer those 24 hours. Periods of sale
creep beyond that; they’re being ex-
tended beyond them.”

> BIG BOX

Appliance deals are on the front-burner
If you need a stove or fridge,

Black Friday can be a good

time to make a big purchase

VICKY SANDERSON 

SPECIAL TO THE STAR 

Slide-in induction ovens may break
through this year.

HOME DEPOT/SAMSUNG

Planning a reno around Black Friday
sales can reduce costs significantly
if you need to buy appliances like
these from Samsung.

JASON HARTOP PHOTO/JO ALCORN DESIGN

Shoppers will look for feature-rich
fridges, such as the Samsung 
Family Hub, which is exclusive 
to Home Depot in Canada.

SAMSUNG

Moving the heating element from
the bottom to the back of LG’s
ProBake oven boast faster heat, 
and more even temperatures.

LG

KitchenAid’s black stainless steel
25.8-cubic-foot fridge speaks to
two trends — black finishes and
large interiors.

KITCHENAID
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BLACK FRIDAY 

If you’re looking for a mattress this
fall, Black Friday may be one of the
cheapest days of the year to buy one.
“Black Friday has become a huge re-
tail event in Canada and every retail-
er is now competing directly for the
shopping community,” says Jory Sol-
omon, a “sleep expert” with Sleep
Country Canada.

Solomon’s region comprises 12
Sleep Country stores in Ontario and
on an average weekday they sell
$40,000 to $60,000 worth of mat-
tresses. “Last Black Friday, we did
more than triple that,” he says.

That said, if you’re shopping for a
mattress on Black Friday, be aware
that this isn’t an uncomplicated pur-
chase and stores will be crowded. A
mattress store is basically a commer-
cial space “with 40 squares, all at
different prices,” says Solomon. “The
average person really has no idea
what kind of technology they contain
and what those features and benefits
really mean. You really need a guided
tour with an expert.” Here are his
tips for getting a mattress you’ll be
happy with for the long haul.

Shopping for a mattress is a
team sport. If you’re part of a cou-
ple, shop with your partner. “You
both have your own unique comfort
level,” says Solomon. “And you’re
both going to be sleeping on it, so
you’re better to pick it out together.”

Beware the door-crasher spe-
cial. “You will see these screaming
deals on Boxing Day at prices that
seem extremely low,” he says. “But
before you get too excited about put-
ting that mattress in your master
bedroom, understand that is prob-
ably the most basic-level bed in the
store.” If, on the other hand, you’re
planning to put that bed in your
guest room, by all means go cheap.

A firmer mattress doesn’t nec-
essarily provide better support.
“We still deal with that misconcep-
tion every day,” says Solomon. Thirty
years ago there was truth to the idea
that a firm bed provides greater sup-
port. “They used to take springs out
of the firmest mattresses to soften
them and they’d call it medium.
Then they’d take more springs out
and call it soft,” says Solomon.

No more. The invention of the pil-
low top or Euro top mattress
changed all that. “Now they don’t
take away support, they just add
some cushioning on top to make the
bed softer,” says Solomon. “You can
choose your comfort level, whether
firm, medium or plush, and it will
have no impact at all on the underly-
ing support.”

Side, back or stomach? The posi-
tion you sleep in matters. Although
what appeals to you will be a matter
of personal choice, as a rule of thumb,
back or stomach sleepers gravitate to
firmer mattresses because their
weight is spread out. Side sleepers,
on the other hand, “tend to prefer
softer beds because their body
weight is concentrated on the shoul-
der and hip when sleeping,” says Sol-
omon. “They’re putting added pres-
sure on those joints and they need
the extra cushioning.”

You’re not just buying a mattress
— you’re buying a ‘sleep system.’
While your mattress can account for
about 80 per cent of your comfort,
there are actually three parts to the
sleep system: the mattress, the pillow
and whatever the mattress sits on,
says Solomon. Note that the minute

you put your new mattress on an old
box spring, it negates the warranty. 

Adjustable beds aren’t just for
old folks. “A mattress doesn’t have
to go on a box spring. It can go on a
platform base or a lifestyle base [usu-
ally called an adjustable bed],” says
Solomon. 

“A lot of people used to think of that
as being only for the old and infirm,
but the average age of purchase for a
lifestyle base now is about 42 years
old. It’s people using laptops or
watching television — people who
use their bedroom for more than just
sleep.”

‘Warm sleepers’ rejoice. “Being a
warm sleeper is often disruptive to a
good night’s sleep,” says Solomon.
The good news: lots of mattresses
have cooling technology now — in-
cluding foam mattresses that have
long been regarded as hotter to sleep
on. “Foam is not a new technology
and in the ’80s and ’90s, it was a fact
that it tended to absorb body heat
and could make the bed warmer,”
says Solomon. “But for almost 20
years — especially in the last three
years, due to technological advances
— the foam is now the coolest part of
the mattress.”

If you hate it, you can usually
bring it back. “Almost every retailer
has some form of home-trial period,”
says Solomon. At Sleep Country
there’s a 60-day home-trial period. If
you feel like the Princess and the Pea,
you can return it and choose another
mattress. But don’t make a rush deci-
sion. “It usually takes about two
weeks until you’re accustomed to the
new mattress,” he points out.

More than
a place 
to rest
your head 
Mattress shopping isn’t

just about price, as you 

need to find the right fit

Before making a purchase, speak to experts about what kind of sleeper you
are to establish which mattress will provide the best support for you.

KEITH BEATY/TORONTO STAR

CAMILLA CORNELL 

SPECIAL TO THE STAR 

> BEDTIME

When you do shop in store, he ad-
vises, make sure you have a game
plan. Check the flyers and Lau’s web-
site (CanadaDealsBlog.com) in the
week leading up to Black Friday and
try to cherry-pick the deals, concen-
trating on stores that rarely have
sales, such as Lululemon and the Ap-
ple Store. 

Finally, to beat the rush, you might
want to shop early. “A lot of retailers
kick off deals on Thursday at mid-
night,” Lau points out. “That’s when
you’ll find the best inventory and se-
lection.” On the other hand, many
sales extend throughout the week,
and you may find the crowds thinner
if you hold off.

Limor Markman of Limor Money
strives to empower young women to
take strides toward controlling their
financial destiny through her web-
site (limor.money) and her online
videos. And she practices what she
preaches. 

“I only buy things on Black Friday
that I was planning to buy anyway,”
she says. 

“A couple of weeks ago, my luggage
jammed open on a trip, so I am total-
ly waiting for Black Friday to buy
luggage this year.” 

Markman warns against simply
showing up at the mall to see what
you can find. Instead, shop with a list
of things you need and holiday gifts
(in which case, you should make sure
you can refund or exchange into Jan-
uary). 

Do your homework by scanning fly-
ers and online sites in advance to find
out who has the best discounts,
Markman advises. “And make sure
you’re well-versed in the prices of the
things you want to buy,” she adds.
“Otherwise you may think you’re
getting a great deal and it may actu-
ally not be.” A sign that screams ‘40
per cent off suggested list price!’
doesn’t mean much if the list price is
inflated.

Another cautionary note: if you’re
buying online from a U.S. retailer,
don’t forget that “the price isn’t actu-
ally the price,” points out Markman.
You have to do the currency con-
version to Canadian dollars. In addi-
tion, you’ll be charged an exchange
fee on your credit card and you may
have to pay duty and shipping fees
(because often shipping is only free
south of the border).

“That price may look amazing,”
says Markman. “But by the time you
pay all those extras, you may actually
be paying more than in Canada.”

Toronto fashion blogger Jessica Biffi, who prefers shopping online,
recommends doing some product research ahead of time.

ELLIOT PARROTT PHOTOGRAPHY

TIPS from U1

Doing homework first
can pay off in savings
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*Discount o�ers cannot be combined with any other special o�er. We reserve the right to limit quantities. Not subject to prior sale. Sale ends November 27, 2016.

121 Cartwright Ave., Toronto (South of Hwy. 401, West of Du�erin St.)

416.787.8900 • 1.800.465.5267

SALE STARTS TODAY: 9 – 6 • FRIDAY 9 – 6 • SATURDAY 10 – 5 • SUNDAY 12 – 5

www.greatlighting.com

Plus

25%
EVERYTHING

OFF

• Chandeliers • Sconces
• Lanterns • Pendants

• Crystal • LED
• Ceiling Fixtures

• Table & Floor Lamps
• Outdoor Lighting • Fans

Hundreds of Clearance
Items up to

60% OFF

Black Friday

SAVINGS

4 DAYS ONLY!

(Excluding items shown)

18” LED Circular
Pendant

$279

3-Light Crystal
Ceiling Fixture

$129

8-Light Chandelier
in choice of Chrome
or Vintage Brass

$549

12-Light Large
Crystal and Chrome
Chandelier

$1099

5-Light Multi-Branch
Brass Fixture

$449

12-Light Large Chandelier
with Crystal Accents
in choice of Chrome
or Bronze Finish

$1499

5-Light Rectangular
Fixture

$649

4-Light Pendant in choice
of 4 finishes

$119

8-Light Shaded
Crystal Chandelier

$279

Crystal Chandelier
with Crystal Beaded
Frame

$499

Double-ring LED and
Chrome Chandelier
complete with
Remote Control

$849

LED Wall Sconce

$199

Our Exclusive 6-Light
Shaded Fixture

$499

LED Crystal Wall Sconce

$199

HUGE SAVINGS SALE
at Our

Black Friday
SA

LE

ST
AR

TS
TO

DA
Y!
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While technology has given rise to
the popularity of online shopping, it
has also had an impact on how we
shop at “brick and mortar” stores, as
well.

Whether it’s to find a good deal, or
to add convenience or enhanced se-
curity to your purchase, a few soft-
ware and hardware innovations are
changing the game.

Here’s a look at how tech is playing a
key role at retail.

Before you shop 
Even if you plan on buying at retail,
leverage websites and apps that can
help you get the best deal possible.

“My first tip: preparation is key,”
says Preet Banerjee, a personal fi-
nance expert and creator of the You-
Tube channel Money School. “Make
a list of what you would like to buy
before you start browsing through
deals and then tune out anything
that isn’t on your list.”

Flipp, for example, is a free app and
website that lets you browse all the
flyers to retailers in your area, so you
can see what’s on sale. There’s also a
slider bar if you’re only interested in
sales that are, say, 20- or 30-per-cent
off or higher. You can tap to read
more about the product, clip it into a
saved section, add it to shopping list
and print coupons from within the
app. 

Banerjee says to also take advan-
tage of websites such as RedFlag-
Deals.com and the Black Friday sub-
reddit section at Reddit.com.

Some online stores to traditional
retailers let you reserve the item for
collection in person, which could
save you the aggravation of showing
up to buy something only to find it’s
sold out.

At retail
There are some apps to use while

shopping in-store, too. Some, like
ShopSavvy and Red Laser, let you
scan a product’s barcode off the shelf
and might show you where it’s
cheaper somewhere else. Yes, this is a
retailer’s nightmare. 

“But unless it’s a large item, the
extra cost of gas, parking and your
time rarely tend to be worth using
these apps, in my opinion,” cautions
Banerjee.

Another tech trend at retail: mobile
payments. Rather than pulling out
your wallet, many Canadians tap a
smartphone or smartwatch on one
of those contactless NFC (near field
communications) terminals to con-

duct a transaction. 
Usually capped at $100 or so, the

funds are then added to your credit
card bill or deducted from a bank
account. 

While it’s still early days, payment
services such as Apple Pay, Samsung
Pay and Google Wallet make it easy
— and fun — to buy something with
your tech.

And both solutions are very secure,
says Barry Choi, personal finance ex-
pert at Moneywehave.com. “Your in-
formation is never saved by the mer-
chants when using mobile payments,
since it’s a one-time use ‘token.’ ” 

What’s more, Apple Pay requires
biometrics verification; place your
finger or thumb on the Touch ID
sensor built into the circular Home
button to confirm it’s you. Other mo-
bile payment providers may require
a PIN code for the digital handshake
to be made with the point-of-sale
terminal. 

“You’ll also want to make sure your
phone is secure by setting a PIN or

fingerprint scan,” adds Choi. “This
way, it’ll be hard for thieves to get
access to your banking information if
they get a hold of your phone.”

And you no longer need to bring
loyalty cards to the mall or depart-
ment store, thanks to apps that hold
them all — digitally. 

The abovementioned Flipp or apps
such as CardStar — which also works
with iOS and Android devices — lets
you scan all your loyalty cards; then,
simply pull out your phone and have
the cashier scan your phone’s screen
when buying items in-store, to en-
sure you earn rewards points and
other benefits.

Jessica Moorhouse, an award-win-
ning personal finance blogger and
host of the Mo’ Money podcast, says
her favourite tech tip is for shoppers
to load up their phone with virtual
versions of their loyalty cards. 

“Now you don’t have to remember
to bring all your cards with you. It’s
great.”

Tablets are also being used by re-
tailers, often as portable cash regis-
ters for digital payments, such as
iPads under the arms of sales associ-
ates roaming the floor at Apple
Stores. The benefit? Customers are
helped right there on the spot, which
also reduces line-ups at a conven-
tional retailer.

After the purchase
The technology doesn’t stop at the
point of purchase.

American Express Canada, for ex-
ample, recently launched Use Points
for Purchases, a new mobile-driven
feature that allows card members to
redeem membership rewards points
towards everyday purchases charged
to their card, such as home items,
consumer electronics, groceries or
even a dinner out with your signif-
icant other.

After the purchase is made on the
card, card members launch the app
or go to the Amex website (or call a
phone number) to use earned points
towards the purchase, to help lower
the balance before the statement
comes.

> RETAIL TOOLS

How tech transforms the shopping experience 
From apps to virtual wallets,

the way we buy goods is less

hands on than ever before 

MARC SALTZMAN 

SPECIAL TO THE STAR 

Shoppers are using their mobile phones to compare retailer prices in real time and find the best deals.

MICHAEL DWYER/THE ASSOCIATED PRESS

You no longer need to bring

loyalty cards to the mall or

department store, thanks to apps

that hold them all — digitally

The hottest tech product on the
planet? It’s in your pocket.

More than 75 per cent of Canadians
now own a smartphone — up from
62 per cent just three years ago —
and chances are you bring this digital
device with you everywhere.

And so it may come as no surprise
many are using it to shop, whether
it’s online shopping through apps or
the mobile web, or as a companion to
help sniff out great deals at retail.

“Your phone can be an invaluable
shopping tool,” says Rubina Ahmed-
Haq, a Toronto-based personal fi-
nance expert who runs the blog Al-
waysSaveMoney.ca. “Our phones are
a lot more accessible than comput-
ers, and there are many good and free
shopping apps to install and use,”
Ahmed-Haq adds.

If you’re looking for some sugges-
tions on what to load up your phone
with, the following free apps are
worth considering.

Flipp
Consider Flipp,
the ultimate flyer
aggregator. After
you type in your
postal code,
browse the best
deals at local
stores or select
what retailers
matter to you —
such as an elec-

tronics store, clothing chain, home
improvement centre, department
store, or supermarket — and you’ll be
able to see the latest flyers that show-
case new products and sales around
you. Available for smartphones, tab-
lets and computers, clip favourites,
print coupons, press and hold on a
product to read reviews, add items to
your shopping list, and see dis-

counted items by percentage off.
Flipp also lets you store digital ver-
sions of your loyalty cards to use at
retail, when needed.

Ebates.ca
It’s one thing to
save money
while shopping
smartly, but
what if you
could earn mon-
ey back while
shopping on-
line? That’s the
premise behind
the Ebates app

as it pays members cash back every
time you shop through participating
online retailers and marketplaces —
and there are many. Here’s how it
works: sign up for a free account, and
then every time you shop at one of
the supported stores you’ll start
earning cash that can be sent to you
via cheque, deposited into a PayPal
account, or donated to a charity of
your choice. Each store offers a dif-
ferent cash back percentage.

Save.ca
Owned by the
same parent
company as this
publication, this
Canadian app
borrows ele-
ments from both
Flipp and Eba-
tes.ca: you can
view flyers,
price-match be-
tween your fa-
vourite local re-

tailers, and take advantage of cash-
back offers and mail-to-home cou-
pons. Save.ca also lets you create
shopping lists to keep track of prod-
ucts you want, plus you can scan
loyalty cards and present them at the
register of retailers you frequent the
most. The interface is clean and intu-
itive.

ShopSavvy
If you’re hoping
to find a bargain
while shopping
at retail, Shop-
Savvy takes ad-
vantage of your
smartphone’s
camera by let-
ting you scan
barcodes of
products in front
of you. Within a
second or two, you’ll see how much
the same product costs online — or

nearby at a nearby competing store
— including the option to get direc-
tions to the stores that have the prod-
uct cheaper (represented by col-
oured pushpins on a map). Needless
the say, retailers don’t like this app
very much. You can also do a search
by keyword, such as “Xbox” or “So-
nos,” to find the best deals.

Amazon.ca
Browse and buy
from anywhere
life takes you.
Amazon.ca —
the app — is a
conduit to Ama-
zon.ca the web
store, with
many millions
of products to
order from the
convenience of

your phone — including “1-Click” or-
dering, if you like, which remembers
your shipping and payment details.
Read reviews, view photos and vid-
eos, create wish lists, and track your
orders. The Amazon.ca app now lets
you compare prices and check avail-
ability by scanning a barcode, snap-
ping a photo, or typing in the search
window. With Apple Watch support,
you can use your voice to search for
products, buy, and more, right from
your wrist.

Kijiji
Don’t forget
about online
classifieds apps,
too, like Kijiji,
which is No. 1 in
Canada. While
you need to
wait for prod-
ucts to ship to
your door with
apps such as
Amazon.ca, Ki-

jiji lets you buy local and with cash —
and avoid shipping charges altogeth-
er. 

Contrary to popular belief, many
all-new products are listed on Kijiji,
and not just previously owned ones.
Of course, if you have something to
sell, Kijiji is also a great place to off-
load old or unwanted items in your
home, and the app notifies you im-
mediately if there’s any activity on
your account.

The other real benefits of mobile
shopping? “You can be immediately
notified of location-based deals and
you can keep all your loyalty and
rewards cards on your phone, too,”
Ahmed-Haq says.

> CONVENIENCE

Meet your
personal
shopping
assistants
These six apps will make 

the best deals available 

on your smartphone

MARC SALTZMAN 

SPECIAL TO THE STAR

“Make sure you bring water and
make regular trips out to the car.
Don’t try to carry it all. If you can,
leave your coat in the car. And if you
see something you want, don’t wait.
If you go back, it might be gone.” 

Mostowyk also suggests bringing
along a friend and making a fun day
out of it, perhaps stopping for lunch
and taking mini breaks throughout
the day. 

Canadian music publicist, Paula
Danylevich is a seasoned Black Fri-
day enthusiast. 

For more than a decade, she trav-
elled to the States, where Black Fri-
day began. 

By now, Danylevich knows how to
tackle the day like a pro. She packs
water and snacks and drinks a few
“chai lattes” throughout the day to
keep her energy up. 

“I spend a lot of time preparing,”
she says. “I will print a map of the
mall, highlight the stores I want to
hit, and will call them in advance to
find out what time they are opening
. . . I always set a budget and try to
stick to it.”

While Danylevich says she mainly
shops for shoes, handbags, eyewear
and other fashion accessories, she
also buys presents for others.

“I can get 99 per cent of my Christ-
mas shopping done in one day,” she
says. “For that I don’t keep a list be-
cause you never know what you will
find on sale. If I am shopping for
others I’m always looking for the per-

fect gift for each person, something
that really speaks to me that I know
they will love.”

Finally, get in a good head space
with “a good night’s sleep and a
healthy breakfast,” says Michael E.
LeBlanc, senior vice-president of
membership, programs and revenue
with the Retail Council of Canada.

“When everybody’s thinking about
shopping on the same day, that’s a
fun thing,” LeBlanc says. 

“Bringing a great positive attitude is
probably the best way to prepare. It’s
going to be busy. It’s going to be fun.
And it’s going to be loud.”

Make sure to take breaks to avoid feeling stressed and overwhelmed.

CHRIS YOUNG/THE CANADIAN PRESS FILE PHOTO

A positive attitude goes 
a long way to lasting the day
PLANNING from U1

Toronto Eaton Centre

7 a.m. - 9:30 p.m. 

Yorkdale Shopping Centre

8 a.m. – 11 p.m. 

Upper Canada Mall 

8 a.m. – 9 p.m. 

Scarborough Town Centre 

8 a.m. – 10 p.m. 

Dufferin Mall 

9 a.m. – 10 p.m. 

Square One Shopping Centre

8 a.m. – 10 p.m. 

Dixie Outlet Mall 

9 a.m. – 10 p.m. 

Outlet Collection at Niagara,

Niagara-on-the-Lake

8 a.m. – 9 p.m.

Vaughan Mills Outlet Mall

8 a.m. – 9 p.m.

> HOURS OF OPERATIONS



> UNIQUE FINDS

There are a number

of items on sale that 

you might not have 

considered purchasing

Sure, Black Friday is a good time to pick
up those wireless speakers or upgrade
your smartphone, but it’s also a good time
to find deals on items you might not have
considered shopping for. Like vacuum
cleaners, gas fireplaces and Lego.

While electronics remain one of the
most popular items, along with clothing
and accessories, Black Friday is an ideal
time to buy kitchen appliances, according
to Monika Hajzokova, Canadian sales di-
rector with Shopbot, which has an inven-
tory of six million items from more than
400 retailers and brands.

“Kitchen appliances is one of our big-
gest categories,” she says. “The top
searched item is the KitchenAid mixer,
especially in the red colour.” That’s expec-
ted to be a popular item again this year;
other kitchen appliances up for grabs at
deep discounts are waffle makers and ice
cream makers.

“Keurig (coffee) brewing systems al-
ways have good deals on Black Friday,”
says Sari Friedman, marketing director
and resident shopping expert with
Ebates Canada. “It’s a great time to stock
up on coffee, such as Keurig and espresso
pods. The Bay always has great deals on
espresso pods.”

And it’s not just appliances for the kitch-
en: most major big-box retailers are of-
fering discounts on small appliances such
as vacuum cleaners and robotic vacuums.
For those wanting to invest in a heavy-
duty vacuum, such as a Dyson, Black Fri-
day is the time to do it.

Shopbot has also historically seen a
spike in sales of fireplaces (gas or ethanol-
powered) over Black Friday. And, as bi-
zarre as it sounds, it has also seen a spike
in plumbing supplies during this time
period (perhaps, like fireplaces, it’s a sig-
nal that shoppers are prepping for win-
ter).

As the temperatures plummet, shop-
pers aren’t just thinking about fireplaces
and freezing pipes. They’re thinking
about how they can escape winter — and
travel is another category where they can
find Black Friday deals. Several online
travel consolidators and travel agencies
are offering discounts on vacation pack-
ages, as well as rebates or gift cards with
their purchase (to be used for future trav-
el, though there’s typically an expiry
date).

Friedman recommends
thinking beyond TVs and
computers and consid-
ering options such as
smart-home hubs and
smart thermostats.

Big-box retailers are
offering discounts on
Nest smart-home prod-
ucts over Black Friday,
she says, and Enbridge
customers can then re-
ceive a $100 bill credit for
their purchase — a dou-
ble win for shoppers.

While clothing and
accessories remain
popular, Black Fri-

day is a good time to look for deals on
designer items. Many luxury retailers run
site-wide sales or offer deeper discounts
on certain categories, Friedman says.
This year, in particular, should be inter-
esting, with high-end U.S. retailers such
as Saks and Nordstrom now open in Can-
ada, bringing their Black Friday tradi-
tions with them.

Black Friday also kicks off the holiday
shopping season, so it’s an ideal time to
shop for others. Half of Canadians feel the
deals that retailers offer specifically for
Black Friday and Boxing Day are better
than those offered in general during the
holidays, according to new poll data from
Ebates, which surveyed 1,000 Canadians
during October.

“Canadians are planning to spend $200
more on their holiday shopping this year
than last year,” Friedman says. “It’s a good
time to not just think about yourself but
crossing off things on your list: toys,
books, beauty.”

When it comes to gift giving, there are
plenty of deals to be had on women’s
perfume, according to Shopbot. It’s also a
good time to pick up toys, such as Lego, or
soon-to-be discontinued toy lines. Red
Flag Deals predicts that toys from Star
Wars: The Force Awakens may be dis-
counted this year, to make room for the
hype train of Rogue One: A Star Wars
Story. Shopbot has found that Quebec has
different shopping behaviours on Black
Friday than the rest of Canada. While
electronics and clothing are still popular
items, the top-searched items fall under
the home decor category — in particular,
blankets, quilts and duvets.

While the rest of the country may want
to consider checking out the deals to be
had on home decor, some shoppers are
considering much larger appliances —
such as mattresses, dishwashers and
couches — that they’d traditionally buy
during Boxing week.

“Furniture stores tend to offer some
good discounts, but not as much as fash-
ion and appliances,” says Hajzokova. 

The take away from all this? Shoppers
should not limit themselves to clothing
and electronics; consider holiday gifts, as
well as household or winter necessities.
An added bonus to thinking outside the
Black Friday box: You probably won’t
have to wrestle a mob of shoppers to get
that ethanol-fuelled fireplace.

Black Friday may be
a perfect time to

get that deal
you’ve been

waiting for 
on a Dyson

vacuum.

Is Lego on your child’s wish list? Then look out for Black
Friday deals on all sorts of sets. It’s also a good time to
snap up toys from discontinued lines.
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BLACK FRIDAY 

Shoppers
think
outside
the box

VAWN HIMMELSBACH 

SPECIAL TO THE STAR 

The popular Keurig
Brewing System
often comes down in
price at this time of
year.

BLACK

FRIDAY

EVENT
NOVEMBER 25-26 ONLY

WE’VE GOT ALL THE

BIGGEST BRANDS!

BUY ONE, GET ONE

50% OFF

EVERYTHING IN STORE

GNC

Muscletech™

Cellucor®

Quest Nutrition

Optimum

Nutrition®

MusclePharm®

Progressive®

VEGA™

Nutrasea

PharmaFreak®

Revolution

Nutrition™

Allmax®

MIX & MATCH

AND MANY MORE!

*

*Offer only valid in Canada at participating stores on November 25 – 26, 2016. Buy one, get one of equal or
lesser value 50% off. Mix and match. Select products only. Offer limited to quantities on hand; no rain checks.
Void where prohibited. Excludes discontinued items. GNC reserves the right to limit quantities. See associate
for details and a complete list of participating brands.



Klipsch R6 Headphones
Black Friday price: $95.99
Regular price: $119
Where to buy: Klipsch.ca and all
other Klipsch-carrying retailers
You’re not still using those white ear
buds that shipped with your phone,
are you? Treat your ears to some-
thing much better — and on sale for
Black Friday and Cyber Monday. At
20 per cent off the usual price, the
noise-isolating Klipsch R6 in-ear
headphones with control cable fea-
tures patented, contoured ear tips for
a more comfortable wear over long
periods of time (and multiple tip
sizes are included in the box). Most
importantly, the same advanced
acoustic engineering from Klipsch’s
legendary Reference home theatre
speakers provides the performance
in these R6 ear buds. The 3-button
in-line remote can be used for full
music and voice control on most
smartphones, plus the microphone
lets you take calls, as well.

Samsung 55-inch 4K HDR 
Smart LED TV (KU6270)
Black Friday price: $899.99
Regular price: $1,299.99
Where to buy: Best Buy
As you likely know, 4KTVs deliver four
times the resolution of 1080p HD,
while HDR (“High Dynamic Range”),
reproduces a wider range of bright-
ness levels, richer colours and higher
contrast levels (resulting in whiter
whites and darker blacks). At $400
off, Samsung’s KU6270 TV is even
more tempting. This 55-inch 4K HDR
TV looks stunning, and includes a
Smart TV platform powered by Tizen,
to give you fast and intuitive access to
your favourite on-demand video apps
such as Netflix and YouTube, inter-
active games, music streaming ser-
vices, social media and more.

ASUS X-Series 15.6” Laptop
Black Friday price: $297
Regular price: $399.99
Where to buy: The Source
You don’t need a $1,500+ laptop to
turn heads. With its premium finish,
the chocolate black ASUS X540
laptop is slender, lightweight and
durable, with decent performance to
handle tasks such as web browsing,
online shopping, social networking
and word processing. Powered by an
Intel Celeron N3050 dual-core pro-
cessor and 4 gigabytes of RAM (sys-
tem memory), this 15.6-inch laptop
features an HD display (1366 x 768
resolution), 500 gigabytes of storage
and a 64-bit Windows 10 operating
system. Along with Wi-Fi and Blue-
tooth, this laptop has multiple con-
nectivity ports.

HTC One M9
Black Friday price: $400
Regular price: $849
Where to buy: htc.com
A huge discount on a premium
phone, HTC One M9 is a 5-inch
device with several bells and whis-
tles. This includes a comfortable and
durable metal unibody design, a
20-megapixel camera with sapphire
camera cover lens and an impressive
front-facing camera, too. For enter-
tainment buffs, it boasts front-facing
stereo speakers with a built-in ampli-
fier, HTC BoomSound, and Dolby
Audio surround. On top of the An-
droid operating system, HTC Sense
software lets you truly customize the
look and feel of the phone. Thirty-two
gigabytes of storage is included, but a
microSD slot lets you add up to 2
terabytes (roughly 2,000 gigabytes).

iRobot Roomba 870
Black Friday price: $549.99
Regular price: $699.99
Where to buy: Amazon.ca app
Why clean your home when you can
have a robot do the dirty work for
you? That’s the idea behind the iRo-
bot Roomba 870 Vacuum Cleaning
Robot, which is also ideal for those
who have pets and allergies. Its Aero-
Force 3-Stage cleaning system deliv-
ers up to 50 per cent more cleaning
performance than previous models,
says the company, along with tangle-
free extractors to help prevent hair
and debris clogs and a high-effi-
ciency filter to trap fine dirt and dust.
The disc-shaped vacuum cleaner’s
iAdapt Navigation technology uses a
suite of sensors to navigate and
adapt to your changing room envi-
ronment, including an optional
scheduling feature if you want to do
its thing without you there.

Canon T6i
Black Friday price: $879.99 (Until
Nov. 24)
Regular price: $949.99
Where to buy: Best Buy
Through the looking glass. You don’t
get a second chance to capture that
special moment. Rather than reach
for your smartphone, immortalize
life’s precious memories with the
Canon T6i, a compact digital Single
Lens Reflex (DSLR) camera and
18-55mm IS STM Lens Kit. Take pro-
fessional looking photos — quickly
and easily — so you won’t miss that
winning goal, a candid smile or set-
ting sun on the horizon. Along with its
24.2-megapixel CMOS (APS-C)
sensor, ultralow light sensitivity
(extended ISO up to 25,600) and fast
DIGIC 6 image processor, this cam-
era shoots full HD videos, and has
built-in Wi-Fi to instantly share your
handiwork and NFC for tap-to-pair
functionality with a compatible
smartphone. When time and budget
permits, build up your lens collection
with a huge assortment of telephoto,
wide-angle and macro options.

Acer Iconia B1
Black Friday price: $77.00
Regular price: $109.99
Where to buy: The Source
Want a tablet but can’t afford an
iPad? You’d be surprised how good
an inexpensive tablet can be, like the
Android-powered Acer Iconia B1, on
sale for just $77. Fast and light, and
with a high-resolution seven-inch
screen, this touchscreen tablet is
ideal for playing games, viewing
videos, reading ebooks, browsing
websites and more. Along with sup-
port for Google Play’s 1.5 million
downloadable apps, this tablet in-
cludes Bluetooth connectivity for
optional wireless keyboards, speak-
ers, headphones and other accesso-
ries. This quad-core tablet ships with
16GB of storage, it can be expanded
even further via its existing microSD
slot (up to 32GB), and packs two
cameras.

Nikon D5300 SLR 
with dual lens kit
Black Friday price: $799.99
Regular price: $1,294.99
Where to buy: Best Buy
If 2017 is the year you want to start
taking breathtaking photos, Best Buy
has an aggressive sale on the Nikon
D5300 single lens reflex (SLR) and
some accessories to get you going.
Along with this the exceptional 24.2-
megapixel SLR (with DX-format
CMOS sensor), there’s both an 18-
55mm lens for everyday photos and
HD videos (with built-in stereo mi-
crophone), as well as a 70-300mm
telephoto lens, and a camera bag to
store all your gear. Other features of
the camera include a fast EXPEED 4
processor, 39-point autofocus, high
ISO sensitivity, 3.2-inch vari-angle
LCD screen, built-in editing tools and
integrated Wi-Fi to share your mem-
ories on the spot.

DJI Phantom 3 Advanced 
Quadcopter Drone with Camera
Black Friday price: $799.99
Regular price: $1,079.99
Where to buy: Bestbuy.ca (online
only)
Are your kids droning on and on
about wanting a quadcopter? OK,
bad pun, there. But whether it’s for
kids or kids at heart, save $280 off
the white Phantom 3 Advanced
Drone with this online-only Best Buy
deal. Take to the friendly skies with
smooth and intuitive controls and as
it’s soaring around, shoot smooth
1080p HD video (or 12-megapixel still
photos) and even watch the footage
on your smartphone or tablet while
you’re flying. Fly at a top speed of
nearly 58 km/h, and enjoy a line-of-
sight range of up to 2,000 metres. As
a safety measure, if the connection
between the controller and drone is
broken, the autopilot takes over and
brings your drone back to you. Fly for
up to 23 minutes between charges.

CHECK TECH OFF YOUR

HOLIDAY GIFT LIST 
What’s the only thing better than getting hot deals over the holidays? 
When you can get the deals and all your shopping done before December
even rolls around. Between Black Friday, Nov. 25, when retailers slash prices,
and Cyber Monday, Nov. 28, where you’re encouraged to shop online, you
can score great deals on hot products. And if it’s tech you want, you’ve come
to the right place. From televisions, tablets and laptops to gaming consoles,
headphones and smart-home appliances, expect to get a lot of bang for the
buck by shopping this weekend. The following are a few of our faves and
where to find the deal. By Marc Saltzman

> GADGETS GALORE
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BLACK FRIDAY 

If you’re shopping for a new comput-
er — perhaps taking advantage of
aggressive Black Friday and Cyber
Monday sales — you might’ve no-
ticed they’ve slimmed down consid-
erably over the years.

Borrowing many of the features
that make a tablet appealing — thin
and light in form, responsive touch-
screen, fast performance — you
might think computers have an iden-
tity crisis, but it’s simply the new
norm.

Here’s a look at what’s trending, and
why, and a few other considerations
when buying a computer for yourself
or a loved one.

Touch much
Keyboards are still ideal for long-
form typing, but touch screens are
far more intuitive for other tasks.
Tapping, flicking, swiping and pinch-
ing feels natural, especially when
looking at photos, reading ebooks
and playing games.

Aptly called “2-in-1s,” a growing cat-
egory of Windows computers are
both a laptop and tablet in one. In
some cases, the screen bends back
360 degrees, tucking the keyboard
underneath so you can carry and use
it like a tablet. With other “detach-
able” 2-in-1s, you can remove the
screen altogether, leave the keyboard
behind and use the screen as a tablet. 

Thanks for the memory
When it comes to storage — total files
your device can hold — you’ll notice
many computers today offer SSD
(solid state drive) storage opposed to
HDD (hard disk drive).

If you can forgive the jargon soup,
SSD storage is like the Flash memory
in your smartphone, which is small-
er, lighter and faster than a hard
drive, with no moving parts — unlike
a spinning hard drive — which not
only makes it less prone to damage,
but it’s much easier on the battery. 

The only downside to SSDs is less
storage capabilities, on average, than
an HDD. For instance, a laptop may
only have 128 gigabytes of SSD stor-
age, compared to 1 terabyte (roughly
1,000 gigabytes) on an HDD. 

But with many streaming services
like Netflix (movies, TV shows) and
Spotify (music), which doesn’t re-
quire you to download files, it’s less of
an issue these days. 

So, which one to buy?
Because of all the options available,
buying a new PC can be quite the
feat.

“When shopping for a new comput-
er, consider these three things: what
you need it for, the desired screen
size, and your budget,” says Ted Krit-
sonis, a technology journalist based
in Toronto. “Sticking to what you
want, with those three consider-
ations, is the best place to start when
looking for a new device.”

You’ll also need to decide on an
operating system, brand and form
factor.

“Before you go shopping, make sure
you figure out what you’re going to be
using the computer for,” Macky Reb-
elo, category sales manager at the
Source, suggests. “Because you can
use it as a laptop or a tablet, the
2-in-1s are very appealing, whether
you go with a convertible or a detach-
able model.” 

Demanding computer gamers
might opt for a super powerful desk-
top PC instead, he adds. 

Finally, pick the specs you need,
such as processor, screen size (and
touch or no touch), storage capacity
(SSD or HDD, and how much), sys-
tem memory (RAM), graphics per-
formance and battery life, to name
some of the big ones.

“At this point, go with a solid pro-
cessor and with at least 4GB of RAM
— this is a must for any average user,”
Kritsonis says. “If productivity mat-
ters, however, you will want to go a
little higher on those components to
ensure the laptop lasts longer.”

When it comes to power, try to buy
a little more than you think you need
today, so you’ll likely hold onto the
computer for a longer period of time.

> SCREEN TIME

Picking a PC 
that’s right for you 
Before you hit the shops,

know what you like and what

you need from a machine

MARC SALTZMAN 

SPECIAL TO THE STAR 

ASUS T100

Transformer Book

It’s been 88 years since Idaho farm
boy Philo T. Farnsworth successfully
demonstrated the first “moving pic-
tures” transmission.

Little did the humble inventor of
television know we’d still be staring
at the fruits of his labour well into the
21st century — though today’s mod-
els bear little resemblance to the
three-inch flickering black-and-
white box first shown in 1928.

If you’re in the market for a new
television, here are five trends to
consider.

4K UHD
Your next TV will be a while lot
sharper. Referred to as “ultra-high
definition” or sometimes “4K,” these
next-generation televisions offer
four times the resolution of a top-of-
the-line 1080p HDTV. In other
words, instead of a screen that has
roughly two million pixels — the lit-
tle dots that make up the image —
these televisions boast more than
eight million pixels. 

In plain English, 4K TVs present
images so lifelike and clear it’s like
peering out of a giant window.

HDR
The latest televisions also offer HDR,
or “high dynamic range,” which re-
produces a wider range of brightness
levels, richer colours and higher con-
trast levels. Basically, this not only

means that you’ll see the blackest
blacks and the whitest whites at the
same time, but also that no details
will be lost in between.

Smart TV
Most new TVs today — even entry-
level $199 models — allow you to
connect to the Internet via Wi-Fi.

Smart TVs allow you to access on-
line content, be it for video stream-
ing, social networking and so on.

Many Smart TVs give you a full web
browser, too, so you can use a search
engine or visit websites.

Curved
Finally, some television manufactur-
ers, like Samsung and LG, offer
curved TVs that slightly bend to-
wards the user, just like the screen at
your local movie theatre. To many
viewers, these concave screens offer
a deeper and more cinematic view of
the action.

It boils down to personal taste —
some may prefer a flat-panel TV in-
stead — but having a choice at retail
or online is great for everyone. But
it’s hard to deny these curved TVs are
attractive conversation pieces, even
when turned off.

> WATCH IT

TV watching that’s like real life 
Five trends to look out for

when you’re purchasing

a new television this year

MARC SALTZMAN 

SPECIAL TO THE STAR 

Hisense 4K TV
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arrowfurniture.com

QUEEN BED

$1198

5DAYS
ONLY!

November

24th - 28th

SALE
BLACK FRIDAY

PAY NO TAX
ON EVERYTHING IN THE STORE!

DINING TABLE

$899
SOFA

$1299

END TABLE

$99
ACCENT CHAIR

$799
QUEEN BED

$999

LEATHER SOFA

$1799
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BLACK FRIDAY

Why do automakers put on Black
Friday sales, anyway? Do they really
expect you to buy someone a car as a
gift for the holidays?

No, probably not.
But this time of year happens to

coincide with model year change-
over time for quite a few automakers,
which makes it a happy convenience
that Black Friday gives them an ex-
cuse to apply deep discounts and get
the 2016s off the lots to make room
for shiny new inventory. And some-
times, if you dig deeper, you might
find deals on 2017 models as well. 

And if that means a few people hap-
pen to spread some holiday cheer by
picking up a set of wheels and a gi-
gantic bow, so much the better.

Here are some of this year’s best
Black Friday deals on cars. These de-
scriptions are overviews; visit the
websites of the respective automak-
ers to review the specifics and fine
print.

Fiat Chrysler Automobiles
For FCA and its subbrands — Chrys-
ler, Dodge, Jeep, Ram and Fiat —
Black Friday is one of the biggest
retail events of the year. Smaller sales
have been ongoing all month, but the
biggest incentives started on Nov. 21
and run until Nov. 26: over
$1,500,000 in additional discounts
have been added to a maximum of
$25,000 each, plus every customer
gets an extra $500 cash discount and
0-per-cent financing is available on
select models. One lucky customer
will even win a new vehicle worth up

to $40,000.
Entering is a two-stage process:

first go to blackfridaygiveaway.ca to
get a PIN code, then take that code to
a dealership before Nov. 26 to spin a
wheel to earn your additional dis-
counts.

General Motors
Three of GM’s marques — Chevrolet,
GMC and Buick — have had a Black
Friday sale going for most of the
month offering 20 per cent off the
manufacturer’s suggested retail
price. This equates to cash credits
ranging from up to $3,059 on a 2016
Chevrolet Spark LT subcompact

hatchback with air conditioning and
an automatic transmission (based
on an MSRP of $15,295), all the way
to as much as $16,647 on a 2016 GMC
Sierra Denali HD pickup (based on
an MSRP of $83,235). These sales
run until Nov. 30.

Nissan
Nissan’s Black Friday sale runs from
Nov. 23 to 30. While offers vary
slightly across the country, there are
a few highlights you can count on
finding at your local dealership.
á A purchase of a 2016 Micra SR sub-
compact hatchback with an auto-
matic transmission can receive up to

a $3,055 discount from an MSRP
starting at $15,988.
á Buying a 2016 Murano Platinum
mid-size SUV can get you up to a
$3,355 discount from an MSRP
starting at $44,248.
á A 2016 Pathfinder SL three-row
SUV purchase can net up to a $7,355
discount from an MSRP starting at
$41,398.
á Grab yourself a Titan XD Platinum
Diesel pickup and you can receive up
to a $15,000 discount from an MSRP
starting at $74,900.

If there’s a model you’re eyeing
that’s not listed here, there’s a good
chance it’s on sale as well. Check with

your local dealer for specifics and
exact pricing.

Volvo
Volvo is taking a slightly different
approach: its event is not so much a
Black Friday sale as a goodwill holi-
day event, something they’re calling
their Thoughtful Test Drive cam-
paign.

For every test drive taken from Nov.
7 until Dec. 31, Volvo will make a
donation to your local United Way or
Centraide charity with a goal of do-
nating a total of $100,000. In addi-
tion, those who complete a test drive
can save up to $4,000 on select 2017
Volvo models and earn up to 100,000
Aeroplan miles on their final pur-
chase.

Ford
Ford of Canada’s Black Friday “Easy
to get into a Ford” offers start on Nov.
17 and runs until Nov. 28. (These
dates are slightly different in Que-
bec; check with your local Ford deal-
er for details.) Shoppers can save up
to $3,500 on a 2016 Focus compact
sedan or hatchback or Fusion mid-
size sedan, or on the 2017 Escape
compact SUV and up to $8,000 on
most 2016 F-Series pickup trucks.

Hyundai
For its Black Friday event running
from Nov. 18 to 28, Hyundai is of-
fering a $750 discount on all models
of its redesigned 2017 Elantra com-
pact sedan on top of any existing
discounts. The Elantra LE, for ex-
ample, comes with a six-speed auto-
matic transmission, air conditioning
and Bluetooth, will be available for
$49 per week on a 36-month lease
with zero down payment, 0-per-cent
financing and with the additional
$750 off.

> FROM THE DEALERSHIP

Out with the old and in with the new 
Automakers offer deals to

clear out this year’s models

and make room for new ones

STEPHANIE WALLCRAFT

SPECIAL TO THE STAR 

Sales consultant Terry Bu explains the features of a new model at the Mississauga Hyundai Black Friday sale.

JON NICHOLLS FOR THE TORONTO STAR

Black Friday has also come to Swe-
den, Russia and Spain, where Criteo
notes it’s become the “peak of the
holiday season.” Even in France,
where the bargain day isn’t really a
thing, online retailers that offered
deals saw an 84-per-cent sales spike
in 2014. 

In China, e-commerce giant Aliba-
ba Group created a retail event that
dwarfs Black Friday. In 2009, it
launched the 11.11 shopping festival,
which falls on Nov. 11, the world’s
largest 24-hour online shopping
event. The festival — which coincides
with Singles’ Day, a Chinese folk holi-
day for young people to celebrate
their independence — generated
$14.45 billion in gross merchandise
volume in 2015, up 40 per cent from
$9.3 billion in 2014. That far surpass-
es the U.S. online shopping tallies for
Black Friday and Cyber Monday
combined, which totalled a mere
$3.07 billion. It’s evidence of a re-
markable uptick in online shopping
among Chinese consumers, partic-
ularly the country’s booming mid-
dle-class population. 

Online shopping has been key to
Black Friday’s global spread, as well.

In the U.K., while retailers see plen-
ty of in-store, door-crashing action
on Black Friday, the event is par-
ticularly lucrative for e-commerce
channels. Experian Marketing Ser-
vices-IMRG notes that shoppers
there spent $1.87 billion online on
Black Friday in 2015, 36 per cent
more than the year before.

U.K. retailer Argos received 12 mil-
lion web visits and saw 18 transac-
tions a second on Black Friday last
year. It was Argos’ biggest day ever
for digital orders, according to
spokesperson Jon Dale, “and we ex-
pect Black Friday to be a big event for
retail again this year.” 

While global retailers have adopted
Black Friday, Varon at Forrester
notes they’re also differing slightly in
their approach. “They’re harnessing
the omni-channel element,” catering
to consumers through mobile devic-
es and encouraging online purchases
with in-store pick-up, helping to
avoid the logistics headaches, bottle-
necks and supply issues that can
plague peak shopping days. 

They’re also seeking to avoid “flat
out, door-buster, all-in” U.S.-style
promotions, she says, and are,be-
coming savvier about how they’re
converting and driving sales. This
could mean time-sensitive “flash
sales” or deals on select product
lines, or for loyalty members only. 

Steering clear
of door-buster
approach
WORLDWIDE from U1

Technology is an amazing thing. It’s
allowed us to be more connected and
yet more mobile than ever before. 

It’s also making our lives easier and
safer, especially where cars are con-
cerned. These days, our vehicles can
help us keep in touch and stay pro-
ductive even when we’re behind the
wheel, and they can also alert us to
danger and even call for help.

Here are five cool things today’s
cars can do that make drivers’ lives a
lot easier out on the road.

Fully integrate with your smart-
phone. Smartphone app functional-
ity is rocketing to the top of the prior-
ity list for many prospective car buy-
ers. It’s not unusual these days to
hear someone decide whether to buy
a car based on whether Apple Car-
Play and/or Android Auto are avail-

able options. And it’s no wonder:
both apps make it easier than ever to
stay connected to loved ones or col-
leagues, avoid horrific traffic jams, or
listen to your own music on the go.

Unfortunately, there’s no rhyme or
reason to figuring out whether the
car you’re eyeing will have the app
integration you’re looking for. Nearly
all automakers are at some stage in
the process of rolling these out, but
some are a lot further down the road
than others. The easiest way to check
against your shopping list is to visit
the websites for each app that list
their participating marques and ap-
plicable models: Apple CarPlay’s is at
apple.com/ca/ios/carplay/available-
models/, and Android Auto’s is at
android.com/intl/en_ca/auto/. 

Create a Wi-Fi hot spot. How do
you keep teenagers happy on long
drives? A car-integrated Wi-Fi hot
spot is probably as close to an answer
as you’ll get. There are third-party
devices that will let you do this, but
they’re rarely as easy to work with as
pressing a button on your infotain-

ment screen.
Many automotive brands offer this

functionality either through an ac-
cessory, a built-in device that accepts
a SIM card, or a connected smart-
phone. Vehicles in the General Mo-
tors family (Chevrolet, GMC, Buick,
and Cadillac) stand out by connect-
ing to the Internet via the OnStar
communication system, which al-
lows for separate data usage tracking
and billing that can be more cost-
effective than mobile data plans.

Remote drop rear headrests.
Sometimes it’s the little things. You
drop a mob of kids off at hockey
practice and head back out because
it’s your turn to do the coffee run, but
someone put the headrests up and
now you can hardly see out of your
rear-view mirror. Then you climb
back in with three trays of coffee,
drive off, and look up only to realize
you forgot to fix it when you were
stopped. A front-seat button would
be much easier, right?

This is an overlooked safety feature
that is found only on a couple of cars:

it’s available on the Dodge Durango
and the Volvo XC90 (though the lat-
ter folds only the second-row re-
motely, not the third). It’s amazing
that it’s not more common because
the scenario certainly is.

Autodial 911. This feature isn’t dis-
cussed nearly as often as it should be
given the direct role it can play in
saving lives. If your phone is connect-
ed to a compatible infotainment sys-
tem and the car detects a crash, 911
will be dialed automatically without
any human intervention required. 

> THE PERKS

Hook that car up with latest in tech
From Wi-Fi hot spots 

to autodial 911, our vehicles 

are more connected than ever 

STEPHANIE WALLCRAFT

SPECIAL TO THE STAR 

Seamless integration with
smartphones is a tech feature many
customers expect in cars.

STEVE FECHT

When it comes to buying cars, most
Canadians shop with a wish list in
hand.

Bare bones choices are out there:
you can get a base model subcom-
pact such as a Chevrolet Spark or
Nissan Micra for under $10,000, and
that’s all the car some people need.

But Canada’s climate isn’t the most
forgiving for drivers. It’s well-known
that there are features out there that
can make life a lot easier and more
pleasant through those long winters,
many hours spent on the road, and
that some of the more desirable ones
no longer break the bank.

Here are some of the features Cana-
dians seek out most and where to
find them at a great price (Listed
figures are before taxes and fees):
All-wheel drive:If you live in a place
where the weather can sometimes
pack a real wallop — and let’s face it,
pretty much all of us do — being able
to send power to all four of your
wheels can be a lifesaver.

Subaru has long touted its Impreza

compact four- and five-door models
as offering the most affordable all-
wheel drive in Canada with sedans
starting at a manufacturer suggested
retail price of $19,995. A complete
redesign is on tap for the 2017 model
and will begin arriving in dealerships
in December. So, you can either wait
on the new one for its more robust
list of standard features, larger cabin
and cargo space, and upgraded in-
fotainment system, or you can head
out now and try to score a deal on a
2016 version.
Heated seats and steering wheel:
This highly desired feature was once
a luxury and a pipe dream for many
Canadians but is now priced well
within reach. 

Hyundai has been ahead of the
curve in introducing heated seats
and steering wheels as standard
equipment on many of its models.
The new 2017 Elantra compact se-
dan brings standard heated front
seats right down to the base model,
which starts at $15,999 (or $18,499
with a six-speed automatic transmis-
sion). Upgrade to the GL trim and
you’ll also get a heated steering wheel
from $20,349.
A backup camera: All new cars will
be required to have one beginning in
May 2018. But if your new car pur-

chase can’t wait that long, consider a
Honda Civic.

This was the 2016 Car of the Year as
voted last winter by the Automobile
Journalists Association of Canada
(AJAC), and for good reason: there’s
a lot of value packed into its $16,390
starting MSRP, including a multi-an-
gle rear-view camera. If you spring to
go up one trim to LX to get out of the
manual transmission and add the
CVT (from $20,590), your camera
gains guidelines and you also get
heated front seats and Apple Car-
Play/Android Auto functionality
among other features.
Collision mitigation: You used to
have to dig pretty deep into Toyota’s
trims to find some of the more pop-
ular safety features, but that’s chang-

ing as they’re beginning to make
their Toyota Safety Sense product
suites, all of which include some
form of forward collision mitigation,
standard equipment in all but a
handful of their vehicles for the 2017
model year. 

This means that for $16,290 you can
buy a Toyota Corolla that comes with
the pre-collision system with pedes-
trian detection, lane departure alert
with steering assist, dynamic radar
cruise control and automatic high
beams. For this level of safety sophis-
tication, that’s a ripping deal.
A third row: All of the cars men-
tioned so far are compact sedans or
hatchbacks. What about Canadian
families on a tight budget who need
more than five seats?

The go-to answer is still the Dodge
Grand Caravan, which gets you three
rows of seating and over 4,000 litres
of total rearward cargo space starting
from $24,145 (plus that base price
gets you an automatic transmission). 

But if a minivan isn’t for you, Dodge
still has you covered. The base trim
on the Dodge Journey is called the
Canada value package, and when you
add the optional third row you can
get into a crossover with an automat-
ic transmission and seven seats for
$23,920. 

> UP WITH THE TIMES

Automotive bells and whistles are within your reach 
We rounded up five features, 

once considered luxuries,

that are on drivers’ wish lists 

STEPHANIE WALLCRAFT 

SPECIAL TO THE STAR 

Hyundai has kept ahead of the curve
in introducing features in models
such as the new Elantra sedan.

HYUNDAI
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BUY NOW,
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SEE INSTORE FOR DETAILS
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Sklar Factory Outlet
274 Mackenzie Ave. Ajax, ON
(Bayly & Mackenzie Intersection)

www.sklarpeppler.com
Tel. 905.686.3644

Store Hours
Monday - Wednesday 10:00 a.m. - 6:00 p.m.
Thursday ...................... 10:00 a.m. - 9:00 p.m.
Friday & Saturday ....... 10:00 a.m. - 6:00 p.m.
Sunday ......................... 10:00 a.m. - 5:00 p.m.

*While quantities last.

DON’T PAY UNTIL 2018
MORE THAN
JUST
FURNITURE.
Thousands of unique
accessories, rugs
artwork & more
all below retail!

20
%

A
LL
C
LE
A
R
A
N
C
E

IT
EM
SSA

V
E
A
N
A
D
D
IT
IO
N
A
L

O
FF

$39995

$9995
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CRASHER*

BLACK
FRIDAY SPECIAL*

O.A.C. See details in store.

0% INTEREST
Subject to approval by the Fédération des caisses Desjardins
On approved credit. See details in store.

designer colours
to choose from.8
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Give the gift of
delicious coffee

Order by December 22

for early January delivery

EXPLORE THE WORLD

A different freshly-roasted

coffee each month

FITS EVERY BUDGET

3, 6 and 12 month options

SHOW YOU CARE

Includes a personalized

e-gift card

headlinecoffee.ca

Give them something warm to

wake up to all winter.

Treat them to Headline Coffee, the

subscription service that brings a

new, Fairtrade certified coffee to

their door each month.
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